
 

 

 

 

Reims Management School unveils its new strategy: “ Energies 2014” 

“A la carte” programmes offer tailor-made education  

October 2008.  The Reims Management School Group (RMS Group) has formalized a new 
ambitious strategic plan to be implemented over the next five years. It is based on the adoption of 
a distinctive positioning: made-to-measure. RMS will gradually extend the concept to all of its 
programmes and its internal organization. The inspiration for this new plan was the success of the 
Sup de Co Reims Grande Ecole programme (ex ESC Reims). The “Energies 2014” strategy will 
also be accompanied by a new visual identity, expressing the distinctive character and modernity 
of the new brand. 

15 years of teaching excellence “à la carte” 
The Sup de Co Reims Grande Ecole programme is recognized for the quality of its teaching and 
for the originality of its “à la carte” structure. Sup de Co Reims was the first University in France to 
set up this kind of pedagogy and for the last 15 years the modularity of the course has been highly 
acclaimed. Fifteen years of teaching expertise “à la carte” has allowed Sup de Co Reims to have a 
real-time advantage over its competitors in this field and to benefit from the experience that the 
feedback has enabled. 
 
Tailor-made pedagogy with a made-to-measure philoso phy 
Reims Management School wants to distinguish itself by emphasizing the uniqueness of each 
student so as to design for them, and with them, an education corresponding to their abilities and 
ambitions.  
 
This philosophy will gradually be applied to all the programmes at RMS and serve as a leitmotif in 
the development of the Group and its training by the year 2014. The "tailor-made" concept will also 
be introduced into the internal organization of the Group. 
 
Implementation for the 2008-2009 academic year: 
 
For students of the RMS Group 
RMS has set up four new vocational courses corresponding to the fields of expertise of the Group’s 
four Chairs: management of non-profit and social organizations, luxury and champagne 
management, distribution management and banking-insurance services management. The 
courses are aimed at giving "colour" to the CVs of young people wanting to work in these sectors 
of activity. 
 
For the RMS faculty  
An academic reform is underway to introduce the tailor-made concept to the Group’s teachers. For 
the 2009 academic year, teachers will see their career prospects placed in a medium- and long- 
term dynamic, with several policy options related to research and managerial activities. 
 
For professionals   
RMS will further develop its range of tailor-made training by building on the success of a 
programme already underway for managers of the Kempinski chain of luxury hotels. This 
development will be at local, national and international levels. 
 



 

International horizons  
RMS has signed a unique tripartite agreement with Ibn Khaldoun University in Tunis and Défi 
Conseil, a Tunisian training consultancy firm. 
 
The goal is to provide a tailored response to the needs of local training – of students and 
professionals – as identified by Défi Conseil. 
 
The training offered covers the full range of RMS’ programmes from the Masters of Science (3) to 
the Specialized Masters (6).  The programmes will be tailored to the needs of each student.  
 
A similar agreement is about to be set up in Morocco with Eros, a Moroccan firm based in 
Casablanca. The academic partner will be HEM (Institut des Hautes Etudes de Management) in 
Casablanca. 
 
New logos for RMS Group’s programmes 
The new positioning of RMS is supported by a visual identity that provides its distinctive character 
and modernity.  
 
The brand architecture is as follows: 

 

 

 

 

 

 

 

 



 

 

 

 
 
 

Press contact: Natalie Kettner at Noir sur Blanc 
Tel. +33 (0)1 41 43 72 78 / E-mail : nkettner@noirsurblanc.com  

 
 
 
About Reims Management School 
Established in 1928, the Reims Management School Group includes four post-degree business 
schools - the Sup de Co Reims Grande Ecole, Sup’TG, Cesem and Tema. Added to these four 
schools are three MSc degrees, six Specialized Master programmes (accredited by the 
Conférence de Grandes Ecoles), two MBA programmes (full-time and part-time), an executive 
education programme and a PhD. Accredited by EQUIS (the European Quality Improvement 
System) and AMBA (The Association of MBAs), RMS is ranked in the Top 10 business schools in 
France and the top 26 in Europe. Each year RMS trains more than 3600 students, 900 of which 
are international. A network of 131 partner universities in 45 countries and 20,000 alumni from 
around the world means RMS is a recognised international skill centre for higher education in 
management.  www.reims-ms.fr/index-en.html  

 

IN 2008 REIMS MANAGEMENT SCHOOL CELEBRATES ITS 80TH ANNIVERSAR Y 

         

 

 

 


